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segment  
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Release of an Ad hoc announcement according to § 15 WpHG, transmitted by 
DGAP - a company of EquityStory AG. 
The issuer is solely responsible for the content of this announcement. 
---------------------------------------------------------------------- 
 
• Mercedes Car Group EBIT improves from €690 mill ion to €1,204 million  
• Truck Group achieves EBIT of €601 million (Q2 2006: €585 million)  
• Van, Bus, Other: EBIT of €257 million (Q2 2006: €1,121 million due to  
  posi tive special i tems)  
• New target for Mercedes Car Group: return on sales of 10% by 2010 at  
  the latest 
 
Stuttgart - DaimlerChrysler (stock-exchange abbreviation DCX) today 
published key figures for i ts Mercedes Car Group and Truck Group divisions 
and for i ts Van, Bus, Other segment for the second quarter of 2007 on a 
preliminary basis. Results for the DaimlerChrysler Group, the Financial  
Services division and the discontinued activi ties of the Chrysler Group and 
Chrysler Financial (NAFTA) will  be published together with the complete 
interim report for the second quarter of 2007 on August 29, 2007, as 
announced at the beginning of July 2007. 
 
Details of the divisions in the second quarter of 2007  
 
The Mercedes Car Group posted second-quarter EBIT of €1,204 million, and 
thus signi ficantly increased i t earnings compared with the prior-year 
quarter (Q2 2006: €690 mi llion). The increase was a result of the positive 
development of the sales mix and the quali ty and efficiency improvements 
achieved within the context of the CORE program. However, earnings were 
negatively impacted by exchange-rate effects in the second quarter of 2007. 
 
The Truck Group posted second-quarter EBIT of €601 million (Q2 2006: €585 
mi llion). Earnings were boosted by the positive development of unit sales 
in Europe and Latin America, improved product positioning and ongoing 
efficiency enhancements. There were also negative effects, however, due to 
lower sales of trucks in the NAFTA region and Japan. But the measures 
ini tiated for the management of market cycles and the other ini tiatives of 
the Global Excellence program had a distinct posi tive effect. The sale of 
real-estate properties in Japan led to a capital  gain of €68 mill ion in the 
second quarter. 
 
The second-quarter EBIT of the Van, Bus, Other segments was €257 million 
(Q2 2006: €1,121 million). In the prior-year period, there was a capital  
gain totaling €814 million resulting from the valuation of derivative 
financial instruments used to hedge the price risks of EADS shares; most of 
this valuation gain was accounted for by a financial  transaction that was 
completed in the fi rst quarter of 2007. In total , income from the 
participation in EADS was €56 million in the quarter under review compared 
to €940 mil lion in the prior-year. 
 
The units Mercedes-Benz Vans and DaimlerChrysler Buses achieved positive 
earnings in the second quarter. 
 
Outlook  
 
In the second hal f of this year, DaimlerChrysler expects the expansion of 
global  automotive markets – both for passenger cars and for commercial  



vehicles – to slow down compared to the same period of 2006. This is 
primarily due to developments in the triad markets. In full -year 2007, 
demand for passenger cars in the markets of North America, Western Europe 
and Japan is expected to fal l slightly. However, signi ficant increases in 
demand for both passenger cars and commercial  vehicles are anticipated for 
the emerging markets of Asia and Latin America, as well as for Eastern 
Europe. Demand for trucks in North America is expected to fall sharply. The 
market volume for trucks in Japan should also be signi ficantly lower than 
in the prior year. In view of the positive economic conditions in Western 
Europe, DaimlerChrysler anticipates slightly posi tive market developments 
in this region. 
 
The Mercedes Car Group continues to assume that i ts unit sales in the year 
2007 wi ll at least be equal  to the record level of the prior year. 
Following the launch of two high-volume models in spring – the new 
C-Class sedan and the new smart fortwo – the station-wagon version of the  
C-Class will  be presented at the Frankfurt Motor Show in September and wil l  
be on sale by the end of the year. The division will  continue implementing 
the CORE program in order to achieve profi table growth and create sustained 
value. 
 
For full -year 2007, the Mercedes Car Group expects to achieve a return on 
sales of signi ficantly more than 7%. Despite increased expenditure for more 
efficient and al ternative drive systems, the return on sales should 
increase to 10% by the year 2010 at the latest. 
 
The Truck Group anticipates significantly lower unit sales in 2007 than in 
the prior year. This is mainly due to the drop in demand due to stricter 
emission regulations in the United States, Canada and Japan. However, unit 
sales are expected to develop positively in Europe and Latin America. 
 
As a result of strong demand for the Sprinter and the very positive 
development of the Vito/Viano models, unit sales of vans are expected to 
increase compared to the year 2006. Despite cyclical market downturns in 
some key bus markets, unit sales of buses are anticipated at the high level  
of the prior year due to very positive market developments in Latin 
America. 
 
All figures are preliminary.  
 
 
This document contains forward-looking statements that reflect our current 
views about future events, including, among others, the pendency and 
consummation of the transaction with Cerberus Capital  Management, L.P. 
regarding Chrysler Group. The words 'anticipate,' 'assume,' 'believe,' 
'estimate,' 'expect,' 'intend,' 'may,' 'plan,' 'project,' 'should' and 
similar expressions are used to identi fy forward-looking statements. These 
statements are subject to many risks and uncertainties, including an 
economic downturn or slow economic growth, especial ly in Europe or North 
America; changes in currency exchange rates and interest rates; 
introduction of competing products and possible lack of acceptance of our 
products or services; competi tive pressures which may limit our abili ty to 
reduce sales incentives and raise prices; price increases in fuel , raw 
materials, and precious metals; disruption of production or delivery of new 
vehicles due to shortages of materials, labor strikes, or supplier 
insolvencies; a decline in resale prices of used vehicles; our abili ty to 
close the transaction with Cerberus Capital  Management, L.P., regarding 
Chrysler Group; the abili ty of the Chrysler Group to implement successfully 
i ts Recovery and Transformation Plan; the business outlook for our Truck 
Group, which may experience a signi ficant decline in demand as a result of 
accelerated purchases in 2006 made in advance of the effectiveness of new 
emission regulations; effective implementation of cost reduction and 
efficiency optimization programs, including our new management model ; the 



business outlook of our equity investee EADS, including the financial  
effects of delays in and potential ly lower volume of future ai rcraft 
deliveries; changes in laws, regulations and government policies, 
particularly those relating to vehicle emissions, fuel economy and safety, 
the resolution of pending governmental  investigations and the outcome of 
pending or threatened future legal  proceedings; and other risks and 
uncertainties, some of which we describe under the heading 'Risk Report' in 
DaimlerChrysler’s most recent Annual  Report and under the headings 'Risk 
Factors' and 'Legal Proceedings' in DaimlerChrysler’s most recent Annual  
Report on Form 20-F filed with the Securi ties and Exchange Commission. If 
any of these risks and uncertainties materialize, or i f the assumptions 
underlying any of our forward-looking statements prove incorrect, then our 
actual results may be materially di fferent from those we express or imply 
by such statements. We do not intend or assume any obligation to update 
these forward-looking statements. Any forward-looking statement speaks only 
as of the date on which i t is made. 
 
 
Further information on DaimlerChrysler is available on the Internet: 
www.media.daimlerchrysler.com 
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