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Daimler Financial Services

Customized financing and leasing products accelerate our automotive
business. One of the most important factors behind our success is
our attractive and innovative range of services for vehicle financing
and insurance. Daimler Financial Services has posted record figures
for years. We aim to systematically pursue our strategy of profitable
growth at a fast pace in the future. Daimler Financial Services financ-
es or leases half of all the new vehicles sold worldwide by the Daimler
Group — and our international portfolio is still growing. In 2017, Daimler
Financial Services increased the number of new leasing and financing
contracts by 14 percent, once again setting a new record.

The company continues to systematically transform itself into an inte-
grated provider of mobility services. We are enlarging our customer
base by expanding existing services and creating additional services
for new mobility segments. At the same time, we are working both
independently and with partners to develop the core expertise we
need for establishing new business with automated and autonomous
vehicle fleets. Our goal is to be able to consistently o er our custom-
ers exactly the services they need for every situation — we refer to
this approach as “Mobility at your fingertips.”
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Vehicle rentals

Mercedes-Benz Rent enables customers to conveniently rent
Mercedes-Benz cars from company-owned sales and service outlets
and dealerships. Customers can rent everything from an S-Class

for a wedding to a wagon or convertible for a weekend trip, a repla-
cement vehicle a er an accident, or a comfortable camper van for

a family vacation. This service closes the gap between traditional
leasing products and the car2go carsharing service.
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The modern way to rent: Mercedes-Benz Van Rental —

the new brand for quick and easy van rentals

In volatile markets and times, speed and flexibility are essential factors
for the success of a business. The market for transport services in par-
ticular — the so-called CEP sector (Courier, Express, and Parcel) —is
growing rapidly. Package and parcel volume has doubled since the turn
of the century and is expected to grow further. Many parcel delivery
companies experience order peaks that are di  cult to manage with
their existing vehicle fleets. Demand for flexible van rental solutions is
therefore on the rise. Mercedes-Benz Vans Mobility GmbH is meeting
this demand with its Mercedes-Benz Van Rental service.

Mercedes-Benz Vans Mobhility GmbH: No standardized products:
Instead, customized services from a single source

Mercedes-Benz Vans Mobility GmbH (MBVM), which is headquartered
in Berlin, was established within the framework of Mercedes-Benz
Vans' future-oriented strategic initiative adVANce. The company is part
of Daimler Financial Services AG. MBVM therefore not only possesses
a high degree of van expertise; it’s also a specialist for vehicle rental
services. MBVM has put together a fleet consisting of the complete
range of Mercedes-Benz Vans products, with an extensive mix of both
standard and sector-specific vehicles. The company is thus addressing
a broad range of commercial customers in the heterogeneous van
market — e.g. courier, express, and parcel delivery companies, firms in
the skilled trades, passenger transport companies and vehicle hailing
firms, various types of service providers, and companies from the
fast-growing grocery delivery sector (eGrocery). At the same time,
MBVM stands out from competitors that mainly o er highly standardized
vans for rent.

Mercedes-Benz Van Rental: Extensive flexibility ensures optimal
management of order peaks

Daimler subsidiary MBVM launched an innovative and highly flexible
rental service in July 2017: Mercedes-Benz Van Rental. Mercedes-Benz
Van Rental is the first rental service that specializes exclusively in van
rentals for periods ranging from 24 hours to 24 months.

The company o ers two rental rates that di er in terms of their flexibility
and customization options: The Flex Rate is designed for short-term
rentals. It o ers customers maximum flexibility when it comes to ex-
changing the vehicle or returning it early if the van is not needed for
as long as originally planned. A special weekend price also makes the
Flex Rate attractive to private customers who want to rent a van for
only a short period of time. The Fix Rate, on the other hand, o ers
longer-term rental periods of three months or more with a high degree
of customization regarding the vans that are rented. More specifically,
this rate o ers individual sector solutions (e.g. refrigerated vans),
customer decals, and many other possibilities.

Additional rental options will be gradually added to the portfolio in the
near future, thereby making it even more flexible. These add-on services
will include, for example, insurance options that cover international trips,
additional drivers, and one-way rentals.

The MB Van Rental network currently includes all sales directorates and
a total of 80 di erent locations throughout Germany. Additional rental
stations and fleets are now being set up. The objective hereisto o er
the services wherever possible. Plans also call for expansion into other
countries. MB Van Rental will begin operating in Spain and France in
2018, for example.

“With Mercedes-Benz Van Rental, we are introducing a brand
whose services are clearly superior to those offered by the
competition. The focus here is on the needs of our customers,
a high degree of flexibility, and maximum speed. Our goal with
Mercedes-Benz Vans Mobility GmbH is to become the leading
provider of mobility services for van customers.”

Frank Braband, CEO of Mercedes-Benz Vans Mobility GmbH



Dealer financing

DAIMLER FINANCIAL SERVICES | DEALER FINANCING

Managers of car dealerships have to keep a lot of things in mind. As
a partner who knows this business inside and out, Mercedes-Benz
Bank helps dealers respond to their customers wishes quickly and
flexibly, while also achieving business success. To make this possible,
our dealer financing concept o ers both inventory and real-estate
financing, as well as loans for operating materials and business
expansion.
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Fleet management

Mobility and flexibility are becoming increasingly important to
business customers. More and more companies are now focusing
on their core business and handing over the management of their
vehicle fleets to e cient specialists. Daimler Financial Services’
acquisition of Athlon Car Lease International has strengthened our
competitive position in the European fleet management market.
Customers can now take advantage of multiple-brand fleet manage-
ment services from a company with 1,800 employees, locations in
14 European countries, and partnerships in several other markets.
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DAIMLER FINANCIAL SERVICES | CONNECT BUSINESS

With the digital solutions for the connected car o ered by “connect
business,” fleet and business customers can increase e ciency and
transparency in their fleets and also save money — regardless of how
small or large their fleet is. Anytime and anywhere: With “connect
business,” fleet managers operate their fleets using a Web-based
portal that provides realtime data, which leads to a variety of benefits.
For example, relevant KPIs and reliable mileage readings are available
at the push of a button, while a digital vehicle log enables extensive
tax savings for both companies and employees. In addition, continuous
monitoring of vehicle status ensures that all vehicles remain reliable
and that fleets can be managed proactively.

Further information on “connect business” is available on the
Internet



Banking services

DAIMLER FINANCIAL SERVICES | BANKING SERVICES

Security, transparency, and reliability are our top priorities when
we develop Mercedes-Benz Bank products. Customers in Germany
benefit from consistently fair terms for money market deposits and
time deposits. Deposits at Mercedes-Benz Bank are also protected
by a deposit insurance fund. Customer deposits at Mercedes-Benz
Bank are currently insured to a value of more than €340 million per
investor. Accounts can be opened quickly and easily in a paperless
electronic system. Contracts are completed online and the custo-
mer’s identity is verified via video.
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Credit cards

DAIMLER FINANCIAL SERVICES | CREDIT CARDS 11

Customers around the globe can use the MercedesCard in Gold or
Silver to make payments conveniently. They also benefit from the
travel, insurance, and vehicle services the cards o er, not to mention
their attractive rewards programs. In addition, MercedesCard custo-
mers can take advantage of optional insurance packages for travel
and shopping, for example. Emergency vehicle services o er quick
assistance on the road to cardholders and authorized occupants of ve-
hicles registered in the cardholder’s name in the event of an accident
or breakdown.

*MercedesCard credit cards are issued by our contractual partner,
Landesbank Baden-Wurttemberg/BW-Bank.



Insurance services

DAIMLER FINANCIAL SERVICES | INSURANCE SERVICES 12

Our range of insurance products extends worldwide from auto insur-
ance, leasing and financing rates, fleet insurance, and comprehensive
dealership insurance. Since its launch in 2016, Mercedes-Benz Versi-
cherung AG has successfully positioned itself as a warranty insurance
provider and already has 300,000 contracts in its portfolio.

The company’s telematics-based ,,Pay How You Drive" vehicle insurance
plan makes it possible for customers to lower their insurance premiums
by adopting a more responsible driving style. Driving style scores can
also be viewed at the Mercedes me portal a er each trip. ,Pay How
You Drive* (in Germany known by the name “InScore”) has already
been successfully introduced in France, Belgium, and Germany.

The UK and the Netherlands will follow in the spring of 2018. Approxi-
mately 2.1 million insurance policies were sold for all types of vehicles
in 2017 — an increase of 20 percent from the prior year.
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Proud to share. Free-floating carsharing with car2go.

A smart or Mercedes-Benz car2go vehicle is rented somewhere in the
world every second. The process couldn’t be any easier: The free-
floating carsharing system without dedicated stations enables cus-
tomers to rent a vehicle on the spur of the moment right o  the street
anywhere in the car2go coverage area. A smartphone app makes it
easy to locate, reserve, rent, and return any car2go vehicle. At the
end of the journey, the car can be parked at any public parking space
within the coverage area. The customer only pays for the duration of

the journey, whereby the fee also depends on the model that is rented.

The rental price per minute includes everything from insurance to
fueling/recharging and parking fees.

While carsharing did exist before car2go came along, the concept of
free-floating carsharing was actually launched by car2go. What began
as a pilot project back in 2008 now enables more than three million
people to enjoy the benefits of flexible mobility anytime. car2go
currently operates in 26 locations in eight countries on three continents

with a fleet of approximately 14,000 smart and Mercedes-Benz vehicles.

This makes the world’s leading company for carsharing without dedicated
stations a key pillar of Daimler’s mobility strategy.

“Flexible carsharing reduces tra c in cities, frees up valuable
parking space, and improves air quality. car2go therefore helps
improve the quality of life, while at the same time precisely
meeting the mobility requirements of those who live in cities.”
Olivier Reppert, CEO of car2go Group GmbH

Experts for electric mobility

As an innovative component of urban mobility services, car2go makes
an important long-term contribution to reducing tra ¢ volumes in
cities. The market leader continues to generate such positive e ects,
especially through its focus on electric vehicles. For example, electric
drive systems account for one out of every ten kilometers traveled by
a car2go vehicle in Amsterdam, Madrid, and Stuttgart. Thanks to a
total of 1,400 smart fortwo electric drive and Mercedes-Benz B-Class
250 e (electrical energy consumption: from 16.6 kwWh/ 100 km; CO»
emissions, combined: 0 g/km*) models, electric mobility can now be
enjoyed by everyone.

As the world’s leading provider of fully flexible electric carsharing
solutions, car2go is an important partner for cities in terms of the pro-
motion of electric mobility. Thanks to its expert knowledge of the
mobility requirements of urban residents, car2go can o er important
advice on establishing a suitable charging infrastructure, for example.
The company can rely on its many years of experience here: The
char-ging network in Stuttgart boasts 380 stations, which makes it
the one of the most extensive networks in Germany. Meanwhile, the
more than 1,000 stations in Amsterdam make it one of the biggest
networks in the world. In Madrid, car2go has set up a hub system
with fast-charging stations. This system shortens charging times,
thereby ensuring the best possible availability of electric vehicles in
the Spanish capital. car2go remains in the electric mobility fast lane,
as the market leader is currently working with the city of Hamburg on
gradually replacing its 400 smart combustion engine models in the

city with smart electric drive vehicles.
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Ready to drive o into the future

The use of autonomous carsharing vehicles will mark yet another quan-
tum leap, one akin to the invention of the free-floating concept. car2go
is therefore making use of its expert knowledge and the experience it
has gained through the daily operation of a fleet of 14,000 vehicles in
order to systematically prepare for the future of autonomous, all-elec-
tric carsharing in cities. Using its many years of experience as a basis,
car2go has identified five requirements for the optimal management of
autonomous electric carsharing fleets: professional fleet management
systems, intelligent fleet control and monitoring, intelligent charging
solutions, reliable demand forecasts, and ensuring the best possible
customer experience. The special thing about this approach is that
car2go already looks into the future as a matter of normal policy,

and the company is extensively addressing all of the aforementioned
requirements on a daily basis.



Dynamic growth

The growth of car2go operations demonstrates just how powerful the
carsharing trend is today. The company surpassed the three-million
customer mark at the beginning of this year, and the number of people
who share the 14,000 car2go vehicles continues to increase at an
ever faster pace. This is also illustrated by the ever shorter intervals

at which car2go has acquired an additional one million customers.

Whereas it took the company six years to gain an initial million custom-

ers, it took only two-and-a-half years for the company to acquire its
second million in September 2016, and then only 16 months to reach
the three-million mark in January 2018. car2go also continues to grow
dynamically in other ways. Customers rented car2go vehicles more
than 24 million times in 2017 alone. Average rental times and customer
numbers both increased by 30 percent worldwide last year, and vehi-
cle use rose by 38 percent.

car2go in China: “JiXing”

car2go opened its first Asian location in Chongging in southwestern
China in April 2016. It's since become apparent that flexible carshar-
ing also works in China. There is huge demand for what are now 600
smart fortwo car2go vehicles, which travel the streets of Chongging
under the additional brand name “JiXing” (“take o immediately”).
Chonggqing has quickly developed into the largest car2go location
worldwide.

The European car2go locations are operated by car2go Europe GmbH,
while operations in North America are managed by car2go North
America LLC. The Chongging location in China is operated by car2go
China Co., Ltd., which is part of Mercedes-Benz Auto Finance Ltd.

DAIMLER FINANCIAL SERVICES | MOBILITY SERVICES | CAR2GO
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moovel: Operating system for urban mobility

moovel is creating a type of “operating system for urban mobility” that
0 ers access to various mobility services, including those for booking
and payment. In Germany, the moovel mobility app brings together
local public transport companies, the carsharing provider car2go, mytaxi,
rental bikes, and Deutsche Bahn trains. moovel operates all over Ger-
many. Most of its services can be directly booked and paid for using
the app.

moovel North America: Market leader for ticketing and payment
solutions for local public transportation

The moovel Group's moovel transit product portfolio o ers B2B solu-
tions for transport operators and companies. moovel transit has made
moovel North America (N.A.) the leading provider of mobile ticketing
and payment solutions for public transportation systems. The mobile
ticketing applications from moovel transit, which are used by 16 trans-
port operators in U.S. cities, enable customers to purchase and pay
for public transportation tickets via their smartphone. At the beginning
of 2018, Juniper Research named moovel N.A. a leading disruptor in
the mobile ticketing sector. moovel B2B solutions also became available
in Germany in 2017 — for example in Karlsruhe, where they are o ered
in cooperation with the Karlsruher Verkehrsverbund (KVV) transport
association.

moovel on-demand platform: Intelligent algorithm enables inno-
vative ridesharing system

In December 2017, moovel began testing an on-demand ridesharing
service known as “Flex Pilot” in Stuttgart. The Stuttgarter Stralen-
bahnen AG transport company will incorporate the system into its
mobility portfolio under the name “SSB Flex” in June 2018. The new
mobility service is based on the moovel on-demand platform, which
enables the e cient operation of a demand-driven, flexible fleet using
intelligent routing and the pooling of trip requests. More specifically,
an algorithm calculates anticipated demand in advance, thereby en-
abling the creation of a predictive, and predictable, fleet management
system.

‘k.,

moovel Group: More than 4 million users

moovel Group GmbH has more than 4 million users in Germany and
the U.S. moovel Group GmbH employs 250 people in Stuttgart, at
locations in Hamburg and Berlin, and in Portland, Oregon in the U.S.

A total of 22.3 million transactions were conducted via moovel apps in
2017.
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mytaxi — the evolution of the taxi industry

The world’s first e-hailing app for taxis was developed not in Silicon
Valley but rather in Hamburg. mytaxi has been having a huge impact
on the development of the taxi industry in Germany and Europe since
2009. The original idea was simple, which is why it has been retained:
The mytaxi app brings taxi drivers and passengers together with just
the push of a button.

Indeed, one click is all it takes to order, pay for, and rate a taxi trip —
in more than 70 European cities today. More than 120,000 registered
drivers ensure that passengers can get a taxi in next to no time. The
average time between the order and the arrival of a cab was less than

3.5 minutes in 2017, which explains why mytaxi was used by more
than 11 million customers last year. Currently 600 employees work at
mytaxi.

Innovation has always been the foundation of success for mytaxi. Back
in 2012, mytaxi introduced a system that enables customers to pay
for their cab with a simple swipe in the app, which immediately made
mytaxi faster than any of its competitors around the world. Whether
it's the Apple Watch, Siri, or Alexa — mytaxi has always been among
the first to employ and promote new technological advances, and not
just in term of interaction with global third-party service providers.

The mytaxi app is also the first taxi app to launch a ridesharing tool:
“match,” as the tool is known, allows customers to share a cab —

and thus the cost as well — with other (unknown) passengers who need
to travel along a similar route. The app ensures minimum detours for
such sets of passengers, who end up saving as much as 50 percent

on their taxi rides. Through its intelligent use of taxi journeys, mytaxi
is helping to reduce the growing tra c volumes in inner cities and
improve the environmental performance. The lower costs the app
enables also makes taking a taxi more attractive to new and younger
customer groups.

mytaximatch has been launched as a pilot project in Warsaw and Ham-
burg and will soon be introduced to Berlin and many other European cities.




Facts and figures

Revenue

EBIT

New business

Contract volume (Dec. 31)

Investment in property, plant and equipment

Amounts in millions of €

Employees (December 31)
Total

Germany

United States

Rest of world

Contract volume by market!

1. United States
2. Germany

3. United Kingdom
4. China

5. Canada

6. Japan

7. France

8. Australia

9. Italy

10. South Korea

2017
23,775
1,970
70,721
139,907
43

2017
13,012
4,620
1,530
6,862

2017
41,633
24122

9,916
12,210

5,385
4,535
3,857
3,122
3,417
2,910

in millions of € | *Excluding Athlon Car Lease International
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2016
20,660
1,739
61,810
132,565
37

2016
12,062
4,146
1,513
6,403

2016
45,232
21,818
9,089
8,759
5,153
4,462
3,364
2,839
2,691
2,441



James Ryan
Head of Corporate Communications and

Marketing Financial Services
Phone: +49 (0)711 2574-4050
james.j.ryan@daimler.com

Florian Otto

Manager Global Corporate Communications Financial Services
Phone: +49 (0)711 2574-5868

Fax: +49 (0) 711 2574-8211

florian.otto@daimler.com

Michael Kuhn

Head of Communications moovel
Phone: +49 (0)160 86 14 768
michael.kuhn@moovel.com

Melinda Mernovage

Manager Corporate Communications Daimler Financial Services
Africa &Asia-Pacific

Phone: +65 6849 5632

melinda.mernovage@daimler.com

Media Contacts of Daimler Financial Services

DAIMLER FINANCIAL SERVICES | MEDIA CONTACTS

Harald Bertsch

Senior Manager Corporate Communications Mercedes-Benz
Bank and Daimler Financial Services Europe

Phone: +49 (0)711 2574-4010
Fax: +49 (0)711 2574-94010
harald.bertsch@daimler.com

18

Mary Beth Halprin

Head of Communications and Corporate Marketing Financial

Services Americas

Phone: +1 248 991-6600

Fax: +1 248 991-6609
marybeth.halprin@daimler.com

Christian Miiller

Head of Global Communications car2go
Phone: +49 (0)711 17 36541

Fax: +49 (0)711 17 79091639

Mobil: +49 (0)160 8622083
christian.d.mueller@daimler.com

Dennis Heinert

Head of Communications mytaxi
Phone: +49 (0)40 306068928
d.heinert@mytaxi.com




