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Dr. Dieter Zetsche:
• "We are very pleased with our sales for the full year 2012.
Despite the difficult market environment in the southern
European countries and numerous model change-overs, we
managed to exceed the previous year's sales record."
• "Our new models in particular were received extremely well
by our customers."
• Highest December sales to date in the company history
• Mercedes-Benz is the premium manufacturer with highest
number of new vehicle registrations in Germany for the past
twenty years
• Sales records in the U.S., China and numerous other markets;
market leadership in Japan; sales growth in Western Europe
• Strong demand for new models: B-Class, GLK, M-Class and
G-Class with record sales; SL with major increase in sales
• S-Class sedan, C-Class coupe, SLK, CLS and M-Class best-selling
vehicles in their competitive segments
• smart once again surpasses 100,000 unit sales milestone
Stuttgart - Following record sales in the previous year,
Mercedes-Benz Cars has once again posted an annual record in 2012
as well as the highest December sales to date. Over the past twelve
months, 1,423,835 customers chose a vehicle of the brands
Mercedes-Benz, smart and Maybach. The previous year's sales
volumes were thus exceeded by 4.5% or 60,901 units.
Also Mercedes-Benz achieved a new sales record in 2012. From
January through December, a total of 1,320,097 vehicles of the core
brand were sold.
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Dr. Dieter Zetsche, CEO of Daimler AG and Head of Mercedes-Benz
Cars: “We are very pleased with our sales for the full year 2012.
Despite the difficult market environment in the southern European
countries and numerous model change-overs, we managed to exceed
the previous year's sales record. Our new models in particular were
received extremely well by our customers. From the B-Class, more
vehicles were sold in 2012 than ever before in a single year, the AClass got off to a sensational start and our new SUVs are also enjoying
lasting popularity.”
Product initiative will be continued
The company expects the positive trend to continue in the next year.
Dr. Zetsche adds: “With our product initiative in the premium segment,
we will consistently pursue our Mercedes-Benz 2020 growth strategy
in 2013. With the new S-Class, the new E-Class but also the new CLA,
we will present our customers a complete series of fascinating product
highlights. In addition, our new A-Class will also be available in many
additional markets. All of this will continue to provide us with
momentum in the upcoming months.”
Record sales in all NAFTA countries
As in the past two years, Mercedes-Benz in the U.S. once again posted
double-digit growth in sales in 2012 (+11.8%). With 274,134 vehicles
sold, the company secured a new sales record. In addition, the U.S.
replaced Germany as the brand's biggest market.
Mercedes-Benz also posted new sales records for the full year 2012 in
Mexico and Canada, the other countries of the NAFTA region. At
30,106 units, sales in Canada were 5.3% higher than the previous
year's record. In Mexico, the 2011 sales high was even topped by
21.5%.
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China, Russia and Middle East region with new sales records;
Japan with high growth rates
Despite limited availability of the GLK due to the production break at
BBAC lasting several weeks during the first half of the year and the
successive introduction of the new B-Class beginning only in August,
Mercedes-Benz posted a new sales record in China (incl. Hong Kong)
(196,211 u., +1.5%) also in 2012.
The company also posted a sales record in South Korea and Australia,
where sales increased by 6.5% respectively 5.4% for the full year.
In Russia, Mercedes-Benz achieved the best year of sales since market
entrance with a double-digit growth in 2012.
In the Middle East region, customer response was also excellent in the
full year 2012. Sales here grew by 16.8%, posting a new sales record.
Sales in Japan have demonstrated very dynamic growth in the past
twelve months. No other importer of premium vehicles delivered more
vehicles to customers than Mercedes-Benz. With 40,488 units sold,
the previous year's level was exceeded by 24.9%.
Mercedes-Benz with highest number of new vehicle registrations
in Germany for the past 20 years; sales up in Western Europe
Mercedes-Benz has now been the premium brand with the highest
number of new vehicle registrations in Germany for the past 20 years.
At 261,084 units, sales in the domestic market last year were on the
high level of the previous year (-0.4%) despite the model change of the
high volume A-Class model.
In Western Europe (without Germany), 2012 was characterized by the
difficult market environment in Southern Europe. Still Mercedes-Benz
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was able to top the sales volumes of the previous year (293,713 u.;
+1.5%) due to the favourable customer response to the new models
and CO2 optimized engines. Customer demand in the UK (+10.5%),
Switzerland (+21.1%) and France (+5.8%) showed a particularly
positive trend. In the southern European markets of Italy, Spain and
Portugal, the brand with the star performed significantly better than
the respective total markets, thus gaining additional market shares.
New compacts received extremely well by customers –
record sales for the new B-Class
The new B-Class celebrated a resounding success in its first full year of
availability. Never before more vehicles have been sold than in 2012
(145,649 u.). The previous record set in 2006 was thus outdone by
11.4%. Compared to the previous year, growth was actually 51.2%.
With the increased availability of the new A-Class, sales of the young
compacts continue to gain momentum. Since its sales release, over
90,000 orders have already been recorded for the vehicle.
C-Class segment continues to grow
After posting double-digit growth in the previous year,
Mercedes-Benz again posted a significant increase in sales in the
C-Class segment (413,193 u.) with 3.0% in the 2012 reporting year.
The C-Class coupe performed particularly well over the past twelve
months. With 48,145 buyers in 2012, plus 77.3% chose the sporty
two-door model compared to the previous year. The SLK was once
again popular from January through December. With 31,809 new cars
delivered, the roadster's sales volume increased by 18.9%.
Both the C-Class coupe and the SLK were also the highest selling
vehicles in their respective segments in 2012.
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CLS with strong sales performance in the E-Class segment
In the year before the market launch of the new E-Class, 225,521
vehicles of the sedan and the estate were sold (previous year: 244,341
u.). In total, 310,408 new vehicles of the E-Class segment were sold
(previous year: 338,386 u.).
The CLS was the top performing model in the E-Class segment in 2012
and was also the front runner in its competitive segment. In October,
an entirely new vehicle concept celebrated its premiere with the CLS
Shooting Brake, once again highlighting the leading role of MercedesBenz in the field of design. Overall, 36,825 units (+13.2%) of the fourdoor coupe were sold.
S-Class again best-selling luxury sedan in the world
Even in the year before its model change-over, the S-Class sedan was
once again the most sought-after vehicle in its segment with 65,128
units sold (previous year: 68,969 u.). In the S-Class segment, the new
SL was also particularly popular with customers over the past twelve
months. In total, sales of the sporty roadster more than tripled.
In the last year of its availability, the Maybach was very popular with
the customers. Overall, 234 luxury models were delivered to new
owners, 12.0% more than in the previous year.
A success story continues – Mercedes-Benz SUVs post another
record year
After the SUVs from Mercedes-Benz had already stormed from one
sales record to the next in 2011, the previous year's record sales
volume was topped again by 16.6% (289,960 u.) in 2012. Thus, one in
five Mercedes-Benz cars sold last year was an SUV.
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Mainly responsible for this trend was the new M-Class, which
increased its sales by almost one third (115,608 u.; +29.8%) and the
facelifted GLK (109,813 u.; +17.0%). From January to December, the
M-Class was even the highest selling vehicle in its competitive class. In
2012, the facelifted G-Class was also popular. With a 35.8% increase
in sales, more G-Class vehicles were sold than ever before in a single
calendar year.
Mercedes-Benz AMG posts new sales record
As in the past years, the sales volume of Mercedes-Benz AMG also
developed favourably in 2012. With over 24,500 units sold, over 30%
more customers opted for a performance vehicle than in the previous
year. In the scope of the AMG Performance 50 growth strategy, AMG
plans to increase sales to approximately 30,000 vehicles by 2017,
thus continuing to hold the top position in this refined and exclusive
segment.
smart fortwo again surpasses 100,000 milestone
Last year, 103,738 customers chose a new smart fortwo. With this,
the previous year's outstanding sales volumes were not only met but
exceeded by 1.7%.
Dr. Zetsche: “The smart fortwo has once again managed to exceed our
expectations, surpassing the milestone of 100,000 vehicles sold
despite the difficult market environment in Southern Europe.”
Over the last twelve months, the micro compact car performed
particularly well primarily in the U.S. (+92.2%), China (incl. Hong Kong)
(+43.8%) and Canada (+29.0%).
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Retail Sales Mercedes-Benz Cars in December 2012
December
2012
Mercedes-Benz

December
2011

Change
in %

YTD
2012

YTD
2011

Change
in %

125,234

124,413

+ 0.7 %

1,320,097

1,260,938

+ 4.7 %

24,962

16,791

+ 48.7 %

226,477

194,158

+ 16.6 %

C-/CLK-/SLK-Class

34,388

41,038

- 16.2 %

413,193

401,340

+ 3.0 %

E-Class/CLS-Class

27,223

31,623

- 13.9 %

310,408

338,386

- 8.3 %

5,917

7,905

- 25.1 %

80,059

78,480

+ 2.0 %

32,744

27,056

+ 21.0 %

289,960

248,574

+ 16.6 %

7,355

7,658

- 4.0 %

103,738

101,996

+ 1.7 %

132,589

132,071

+ 0.4 %

1,423,835

1,362,934

+ 4.5 %

of which: A-/B-Class

S-/CL/SL-Class/
SLR/SLS/Maybach
M-/R-/GLK-/GL-/GClass
smart
Mercedes-Benz Cars
Western Europe (incl. Germany)
of which: Germany
NAFTA
of which: USA
Asia/Pacific
of which: Japan
of which: China (incl. Hongkong)

51,838

54,725

- 5.3 %

624,467

629,694

- 0.8 %

24,192

27,139

- 10.9 %

288,962

291,261

- 0.8 %

33,228

30,120

+ 10.3 %

325,577

288,475

+ 12.9 %

29,141

26,411

+ 10.3 %

284,143

250,439

+ 13.5 %

35,037

36,820

- 4.8 %

355,411

333,880

+ 6.4 %

5,369

4,059

+ 32.3 %

41,889

33,623

+ 24.6 %

19,926

23,647

- 15.7 %

212,091

204,385

+ 3.8 %

This document contains forward-looking statements that reflect our current views about future events.
The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,” “project,”
“should” and similar expressions are used to identify forward-looking statements. These statements are
subject to many risks and uncertainties, including an adverse development of global economic
conditions, in particular a decline of demand in our most important markets; a worsening of the
sovereign-debt crisis in the euro zone; a deterioration of our funding possibilities on the credit and
financial markets; events of force majeure including natural disasters, acts of terrorism, political unrest,
industrial accidents and their effects on our sales, purchasing, production or financial services activities;
changes in currency exchange rates; a shift in consumer preference towards smaller, lower margin
vehicles; or a possible lack of acceptance of our products or services which limits our ability to achieve
prices as well as to adequately utilize our production capacities; price increases in fuel or raw materials;
disruption of production due to shortages of materials, labor strikes, or supplier insolvencies; a decline in
resale prices of used vehicles; the effective implementation of cost-reduction and efficiency-optimization
measures; the business outlook of companies in which we hold a significant equity interest, most notably
EADS; the successful implementation of strategic co-operations and joint ventures; changes in laws,
regulations and government policies, particularly those relating to vehicle emissions, fuel economy and
safety; the resolution of pending governmental investigations and the conclusion of pending or
threatened future legal proceedings; and other risks and uncertainties, some of which we describe under
the heading “Risk Report” in Daimler’s most recent Annual Report. If any of these risks and uncertainties
materialize, or if the assumptions underlying any of our forward-looking statements prove incorrect, then
our actual results may be materially different from those we express or imply by such statements. We do
not intend or assume any obligation to update these forward looking statements. Any forward-looking
statement speaks only as of the date on which it is made.
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Further Investor Relations information on Daimler is available on the
Internet via http://www.daimler.com/investors and on handhelds via
http://www.daimler.mobi/ir.

Page 8

If you have any questions, please contact our Investor Relations Team:
Dr. Michael Muehlbayer
Tel. +49/711-17-93139
Fax +49/711-17-94075
Michael.Muehlbayer@daimler.com

Bjoern Scheib
Tel. +49/711-17-95256
Fax +49/711-17-94075
Bjoern.Scheib@daimler.com

Lutz Deus
Tel. +49/711-17-92261
Fax +49/711-17-94075
Lutz.Deus@daimler.com

Alexander Vollmer
Tel. +49/711-17-97778
Fax +49/711-17-94075
Alexander.Vollmer@daimler.com

Rolf Bassermann
Tel. +49/711-17-95277
Fax +49/711-17-94075
Rolf.Bassermann@daimler.com

Julian Krell
Tel. +49/711-17-99320
Fax +49/711-17-94075
Julian.Krell@daimler.com

Dr. Stephan G. Schoen
Tel. +49/711-17-95361
Fax +49/711-17-94075
Stephan_Georg.Schoen@daimler.com
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