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Establishment of ‘Daimler Trucks and Buses China
Ltd.’ strengthens Daimler’s commercial vehicle
business in China
• Legally independent entity for trucks and buses in China
• Even stronger focus on specific needs of commercial vehicle
market
• Exploring new business opportunities for Daimler Buses
• Hubertus Troska: “We continue the structural realignment of
our business in China with ‘Daimler Trucks and Buses China.’”
Stuttgart/Beijing – Daimler AG further enhances its clout on the
important Chinese market. With the foundation of ‘Daimler Trucks
and Buses China Ltd.’ (DTBC), the company establishes a legally
independent entity for its truck and bus business in China. The entity
has already obtained its business license from the Chinese
authorities. In his function as President and CEO of DTBC, Robert
Veit, hitherto Executive Vice President Daimler Trucks China, will
directly report to Hubertus Troska, responsible for China on the
Daimler Board of Management. The structural independence will
enable DTBC to increase its focus on the specific needs of
customers of commercial vehicles. At the same time, integrating the
bus business will create room for exploring new business
opportunities.
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“We continue the structural realignment of our business in China
with our newly established entity ‘Daimler Trucks and Buses’”, says
Hubertus Troska. “The new commercial vehicle entity is another
milestone for Daimler in China and highlights our long-term
commitment to the world’s largest vehicle market, which promises
to offer enormous potential in the future as well.”
“DTBC will provide a solid framework for future expansion of the
existing truck business and continuously broaden our range of
products, for instance in the bus segment”, explains Robert Veit,
President and CEO of DTBC. “With a challenging truck market in
China, the establishment of the company is very timely as DTBC will
enhance more strategic planning, higher efficiencies, closer
collaboration with partners, and faster response to customers.”
The new organization is based on the existing achievments and
success of Daimler Trucks in China, with sales of more than 6,100 in
2012. For the sixth year in a row, Mercedes-Benz holds the market
lead in the premium segment for imported trucks among European
competitors. Strengthening this position in a sustainable way, DTBC
will enlarge additional offers such as financing, fleet management as
well as FleetBoard telematics solutions, thus supporting customers
in the management of their total cost of ownership.
At the same time, Daimler strengthens its presence as the world’s
leading global bus manufacturer with the establishment of DTBC.
The entity will facilitate exploring and exploiting new business
opportunities in the market.
Overview: Daimler in China
Daimler in China is based in Beijing and includes Daimler Greater
China Ltd., Mercedes-Benz (China) Ltd., Mercedes-Benz Auto
Finance Ltd., Daimler Northeast Asia Parts Trading & Services Co.,
Ltd., the joint ventures Beijing Benz Automotive Co., Ltd. (BBAC),
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Beijing Mercedes-Benz Sales Service Co. (BMBS), Beijing Foton
Daimler Automotive Co., Ltd. (BFDA), Fujian Benz Automotive
Corporation (FBAC) and Shenzhen BYD Daimler New Technology Co.
Ltd., as well as sales companies in Hong Kong and Taiwan.
To address the importance of the market, Daimler established an
additional Board of Management Position for the Greater China
Region in December 2012. It is held by Hubertus Troska.
Local production of Mercedes-Benz cars began with the
predecessor series of the E-Class in the joint venture BBAC in 2006;
the second C-Class series followed in 2008. BBAC has been
producing the current E-Class in a long-wheelbase version tailored
specifically for the demands of the Chinese market since May 2010;
the first locally produced GLK rolled off the production line in Beijing
in December 2011.
On the sales side, BMBS is a joint venture between Daimler and its
strategic partner BAIC, which combines the functions of sales &
marketing, after sales, expansion of dealer network, used-car and
fleet-car sales, as well as dealer and workshop training for
Mercedes-Benz cars in China, in a single integrated organization.
Mercedes-Benz Cars is represented in China with its complete
product portfolio; around 210,000 vehicles were sold in the year
2012. At least 50 new dealers will be added to the sales network of
already over 220 every year, making the brand increasingly present
outside the Tier 1 cities.
China is already the fifth-largest sales market for Mercedes-Benz
trucks. With a market share of more than 50% in the premium
segment, Mercedes-Benz Trucks lead the market above all in the
heavy-duty segment. In addition, Daimler is developing the volume
segment of the world’s biggest market for commercial vehicles in a
joint venture with Foton Motor, a Chinese truck manufacturer. Since
mid-2012, the jointly produced medium and heavy trucks of the
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Auman brand have also been rolling off the production line in
Beijing-Huairou.
In addition, Daimler has been producing Mercedes-Benz vans for
the Chinese market in the Fujian Benz Automotive Corporation joint
venture since April 2010.
Daimler Financial Services has been active in China since 2006
and offers automotive financing through Mercedes-Benz Auto
Finance China. In mid-2012 the portfolio has been extend by new
leasing solutions.
And together with BYD, Daimler has initiated the joint venture
Shenzhen BYD Daimler New Technology Co. Ltd to develop an
electric vehicle for the Chinese market. This joint venture was
officially approved in March 2011.

This document contains forward-looking statements that reflect our current views about future
events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,”
“project,” “should” and similar expressions are used to identify forward-looking statements. These
statements are subject to many risks and uncertainties, including an adverse development of global
economic conditions, in particular a decline of demand in our most important markets; a worsening
of the sovereign-debt crisis in the euro zone; a deterioration of our funding possibilities on the
credit and financial markets; events of force majeure including natural disasters, acts of terrorism,
political unrest, industrial accidents and their effects on our sales, purchasing, production or financial
services activities; changes in currency exchange rates; a shift in consumer preference towards
smaller, lower margin vehicles; or a possible lack of acceptance of our products or services which
limits our ability to achieve prices as well as to adequately utilize our production capacities; price
increases in fuel or raw materials; disruption of production due to shortages of materials, labor
strikes, or supplier insolvencies; a decline in resale prices of used vehicles; the effective
implementation of cost-reduction and efficiency-optimization measures; the business outlook of
companies in which we hold a significant equity interest; the successful implementation of strategic
cooperations and joint ventures; changes in laws, regulations and government policies, particularly
those relating to vehicle emissions, fuel economy and safety; the resolution of pending governmental
investigations and the conclusion of pending or threatened future legal proceedings; and other
risks and uncertainties, some of which we describe under the heading “Risk Report” in Daimler’s
most recent Annual Report. If any of these risks and uncertainties materialize, or if the assumptions
underlying any of our forward-looking statements prove incorrect, then our actual results may
be materially different from those we express or imply by such statements. We do not intend or
assume any obligation to update these forward-looking statements. Any forward-looking statement
speaks only as of the date on which it is made.
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Further Investor Relations information on Daimler is available on the Internet via
www.daimler.com/investors and on handhelds via www.daimler.mobi/ir.
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