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Mercedes-Benz sells more vehicles than ever
before in the first half of 2013
Stuttgart – In the first half of 2013, Mercedes-Benz posted yet
another record with sales of 694,433 vehicles (+6.4%). With
131,609 units sold, sales in June also reached record level
(+8.3%), not least through strong growth in China (+16.0%).
The growth in the first six months of the year was driven
primarily by the stable gains in many European markets and
the USA. Mercedes-Benz posted a strong first half in the BRIC
states as well. In addition, the brand with the star maintained
market leadership in Germany, the USA and Japan and
managed to gain further market shares in nearly all Western
European markets.
“The first half of 2013 went very well for Mercedes-Benz. We
continued to grow in many markets and were able to post a new
record“, said Dr. Joachim Schmidt, Executive Vice President Sales
and Marketing Mercedes-Benz Cars. “We also want to continue to
grow in the second half. In particular, the new E-Class, S-Class and
our new compact cars will provide perceptible momentum as they
become available in increasingly more markets in the coming
months.“
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Mercedes-Benz performed very well in the volatile market
environment of Europe with sales of 327,988 vehicles in the first
half of the year (+4.2%). The brand won market shares in many
markets in June as well. Since the beginning of the year the
company posted particularly strong sales growth in UK (+15.0%),
Belgium (+19.6%), Russia (+19.9%) and Turkey (+75.1%). In
Germany, Mercedes-Benz delivered 124,324 vehicles to customers
(-3.3%) in the first half, thus developing better than the significantly
declining overall market (-8.1%). With a market share of nearly 10%
in June, Mercedes-Benz once again defended its position as the
most registered premium brand in Germany.
The last six months developed particularly satisfactorily in the USA
where, with sales of 141,950 units, Mercedes-Benz was more
successful than ever before in its largest sales market (+10.4%). The
brand also posted strong increases in Latin America, and grew sales
in Brazil by 51.7% and in Argentina by 95.1%.
In the Asia/Pacific region, Mercedes-Benz posted stable growth in
the first half (+6.7%), due in particular to sales in Japan (+26.5%) and
India (+16.4%). The brand’s sales are also developing very strongly in
China (incl. Hong Kong), where Mercedes-Benz posted a double-digit
growth in June (+16.0%) and achieved sales of 19,549 vehicles.
Since the beginning of the year 98,914 cars have been delivered to
customers. Just a few weeks ago, Daimler AG again underlined the
importance of the Chinese market and has been strengthening it
with a proprietary functional unit for China at central sales.
The new compacts of Mercedes-Benz were in special demand in the
first half of 2013 with total deliveries of 173,362 vehicles of the
A-Class, B-Class and the CLA coupe (+58.0%).
The new E-Class family is also meeting with enthusiastic response
from customers. In June, already 21,910 sedans and estates were
delivered to customers (+5.0%). In the beginning of June, the coupe
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and cabrio also promptly opened the summer season in the
European markets. The two variants are among the ‘dream cars’
with the star, a general term used by the brand for its coupe, cabrio
and roadster models series. Overall, since the beginning of the year,
already 85,000 dream cars were handed over to customers, which
corresponds to a market share of around 50% compared to the core
competitors.
Mercedes-Benz will celebrate the dealer premiere of its new flagship
in Germany in a few weeks: On July 20th the new S-Class will be
brought into the showrooms for the first time. Even before market
launch, 20,000 orders have already been received. Just recently, the
luxury sedan of Mercedes-Benz won two first places in the
Automotive Brand Contest 2013, and is thus distinguished as “Best
of the Best“ in the categories of Exterior Design and Interior Design.
Sales for the SUVs from the brand with the star again grew
significantly in the first half of 2013 to 156,055 units (+21.4%). The
GL, which has sold more than 250,000 times since its market launch
in 2006, posted a sales record with 35.1% growth in the last six
months. The M-Class is the best-selling vehicle of its class with
nearly 60,000 customer deliveries since the beginning of the year.
The GLK is also becoming increasingly popular with customers
(+32.2% since the beginning of the year). Just recently, the compact
SUV was ranked first in its class in the J. D. Power IQS Study (Initial
Quality Study), in which the market research company measures the
delivery quality of new vehicles after a 90-day holding period.
The compact two-seater smart fortwo also won first place in the
prestigious J. D. Power Quality Study in the “City Car“ category. The
smart fortwo was delivered to customers 51,867 times since the
beginning of the year (-6.7%).
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Retail Sales Mercedes-Benz Cars in June 2013
June
2013
Mercedes-Benz
of which:

June
2012

Change
in %

YTD
2013

YTD
2012

Change
in %

131,609

121,542

+ 8.3 %

694,433

652,924

+ 6.4 %

A-/B-/CLA-Class

34,104

19,833

+ 72.0 %

173,362

109,755

+ 58.0 %

C-/SLK-Class

35,121

40,229

- 12.7 %

187,534

209,929

- 10.7 %

E-/CLS-Class

29,631

28,962

+ 2.3 %

143,797

160,596

- 10.5 %

5,900

6,984

- 15.5 %

33,685

44,105

- 23.6 %

26,853

25,534

+ 5.2 %

156,055

128,539

+ 21.4 %

S-/CL/SL-Class/
SLS/Maybach
M-/R-/GLK-/GL-/
G-Class
smart
Mercedes-Benz Cars
Europe (incl. Germany)
of which: Germany
NAFTA
of which: USA
Asia/Pacific
of which: Japan
of which: China (incl. Hongkong)

8,815

9,597

- 8.1 %

51,867

55,593

- 6.7 %

140,424

131,139

+ 7.1 %

746,300

708,517

+ 5.3 %

69,012

67,580

+ 2.1 %

363,963

353,414

+ 3.0 %

27,265

28,327

- 3.7 %

139,076

143,816

- 3.3 %

29,313

27,270

+ 7.5 %

167,511

154,433

+ 8.5 %

25,196

23,248

+ 8.4 %

146,409

133,343

+ 9.8 %

37,341

31,448

+ 18.7 %

187,544

176,618

+ 6.2 %

5,837

4,536

+ 28.7 %

24,807

19,709

+ 25.9 %

20,977

17,985

+ 16.6 %

107,517

108,139

- 0.6 %

This document contains forward-looking statements that reflect our current views about future
events. The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,”
“project,” “should” and similar expressions are used to identify forward-looking statements. These
statements are subject to many risks and uncertainties, including an adverse development of global
economic conditions, in particular a decline of demand in our most important markets; a worsening
of the sovereign-debt crisis in the euro zone; a deterioration of our funding possibilities on the
credit and financial markets; events of force majeure including natural disasters, acts of terrorism,
political unrest, industrial accidents and their effects on our sales, purchasing, production or financial
services activities; changes in currency exchange rates; a shift in consumer preference towards
smaller, lower margin vehicles; or a possible lack of acceptance of our products or services which
limits our ability to achieve prices as well as to adequately utilize our production capacities; price
increases in fuel or raw materials; disruption of production due to shortages of materials, labor
strikes, or supplier insolvencies; a decline in resale prices of used vehicles; the effective
implementation of cost-reduction and efficiency-optimization measures; the business outlook of
companies in which we hold a significant equity interest; the successful implementation of strategic
cooperations and joint ventures; changes in laws, regulations and government policies, particularly
those relating to vehicle emissions, fuel economy and safety; the resolution of pending governmental
investigations and the conclusion of pending or threatened future legal proceedings; and other
risks and uncertainties, some of which we describe under the heading “Risk Report” in Daimler’s
most recent Annual Report. If any of these risks and uncertainties materialize, or if the assumptions
underlying any of our forward-looking statements prove incorrect, then our actual results may
be materially different from those we express or imply by such statements. We do not intend or
assume any obligation to update these forward-looking statements. Any forward-looking statement
speaks only as of the date on which it is made.
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Further Investor Relations information on Daimler is available on the Internet via
www.daimler.com/investors and on handhelds via www.daimler.mobi/ir.
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